Joining forces of competitors




S =
R
Yt T Y
i IR
Pl o 2 A?‘ o TN
~ *ﬁ‘ ,‘ '\ /-
P “.§,r=‘ 2 6
Y s

.79’ o

Joining forces of competitors
a cool concept?

Hans Dominicus
Amsterdam Tourism & Convention Board
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Joining forces of competitors
or a crazy ldea?

Hans Dominicus
Amsterdam Tourism & Convention Board



coolcapitals -

Multi-Destination CTO-NTO
partnership
to profile
the Contemporary Culture
of European Cities
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A More mature US market ready for single -
destination promotion

ALack of money at CTO
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A More mature US market ready for single
destination promotion

ALack of money at CTO
A Building on European Cities Network

A Initiative 2002

A First start 2003



Malin objectives
1. Get a preferred position in the top market ™
segment

2. Profile the Contemporary Culture of
European Cities

3. Generate more visitors to the participating
cities in this segment



An overview of this joint

approach
(2005)



Campaign content
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A 75 % internet & new media
A 25 % traditional
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. =
o, -
‘f" -

e o

- g . 'ﬁ‘?

>3 A:"d"“ ,.w ]

LY ;Q
s, O



cool

‘alwe Services
N

L vendil S
| oo
\ vaeERMy .
W7 om TRL - DEST i v SIWLS

ST RN
SATRLUERA
AR T T BRRWED g
LS RTE ‘\\l‘"‘;\\;R‘:‘ - LR LR

A ~\F‘ l\\‘\; 2 — P\‘\‘{‘;{\‘\)C“\

- A vl TNV L

T VA
FARY,; Y e - S ‘P\‘ YLUED
. AR\T —

- \‘_\\r&r&\\)g \
WED o O

A LW

&
3
iy
3\

o™
Q

» Sweepstakes

suare ™
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WIN A TRIP TO ONE OF THE COOLCAPITALS!

TAKE A CHANCE!

Welcome to the coolcapitals sweepstakes, where you can win a roundtrip to one of the coolcapitals, Amsterdam,
Antwerp, Vienna or Zurich, for you and a friend and stay for four nights in a great hotel in the center of the city. Enjoy
the rich history, the museums, modern architecture, shops, clubs and the relaxed atmosphere. You will also receive two
city passes that will grant you access to most attractions in the city!

Try your luck today and enter your details below!

F N Tt N t i jents y and is void in F id

st t r. For complete deta Official Rules’ © gl

All fields must be filled out in order to participate in the sweepstake:

First name:

Last name:
Address:
Address 2:
City:

State:
Zipcode:

Email address:

1 Yes, please keep me informed on what's going on in the coolcapitals!




Zurich - Microsoft Internet Explo

Bestand Bewerken Beeld Favorieten Extra Help
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Ganaar Koppelingen > '@'

coolc;ap itals.com A M S5 T R D A
|~ Departuresenices |
+ At
+ Architecture
+ Design
+ Fashion Amsterdam: a city that will fill you with
+ Food wonder
+ Nightlife
: More of a cosmopolitan village than a bustliing,
¥ active capital, Amsterdam remains cozy yet
+ Events progressive and is a magnet for contemporary
+ Hotels artists, thinkers and entrepreneurs as wellas a
+ City Guide popular location for internatienal festivals and
TR congresses. With its rich cultural and histn.rical
heritage, Amsterdam effortiessly balances its
* Nisngo past with its present. ts charm as a destination
= Zwrch is that it functions most efficiently as a modern
21=t century city, while retaining its classic 17th
century ambiance. The canal houses and
surreunding museums and menuments serve as
a unigue backdrop to thiz dynamic and
cosmopolitan city, known over the ages for its
freedom and tolerance.
=
CITY GUIDE
SLIDE sSHOW
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coolcapitals.com | Amsterdam, Antwerp, Vienna, Zurich - Microsoft Internet Explorer

Bestand Bewerken Beeld Favorieten Extra Help ;,'
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Adres {é] http: {fwww, coolcapitals, com/

coolcapitals.com

~ Departure Services
+ Amsterdam
+ At

+ Architecture

+ Design i
+ Fashion For many centuries the Dutch traveled the
+ Food seven seas, in search of trade and
+ Nightlife adventure. It is quite probable that during
FShopslig those distant journeys they sampled
many exotic delicacies. These days the
+ Events locals only have to visit the city center to
+ Hotels taste culinary “tours de force” from South
+ City Guide America, Africa, Asia or closer to home,
R Turkey, France and ltaly. All cuisines are
represented. From just about every
+ Vienna corner of the globe you can find a place
~ urich where you can eat your national dishes. If
you are more interested in local dishes,

the Dutch chefs have many delicious
surprises in store, from delicate fish to
tasty pancakes. Typical ‘Dutch’ is the food
we have adopted from our former colony
Indonesia; the ‘rijsttafel’ (or rice table’). it

has more than 40 spicy dishes. lew,
» CoolCapitals on Slate E]
» Malling List
»
) P TIPS

RESTAURANTS
LINKS

» Send this page fo a friend

2005 CoolCaitals | rivacy Policy IAMSTERDAM

& Gereed ® Internet




Print advertising 2005: Travel + Leisure (T+L) o B
al~> 2 =

_ . i 9%
© Three inserts in 2005, focusing on art & architecture, o?_‘ ; T f ¢
food & nightlife and design & shopping & fashion. o v
Six page insert with one dedicated page per city. & O

© O

Circulation per issue 950,000, readership 4,500,000.

October 05



Print Advertising 2005: Surface Magazine

Vienna 48hrs

Antwerp practical info

antwerppracticalinformation

Antwerp intro



Print Advertising 2005: Niche publications

Octobar 2610 1008 Mase No. 835 $2.9%
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Ritual Features:

Atlast, the uitimate guide to
who'swho in NYC'sbest kitchens!

PLUS Fall foliage getaways
AND Chickens that die for our sins
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Print Advertising 2005: Niche publications

© One brochure featuring all cities = destinations
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coolcapitals.com coolcapitals.com

Time Out New York concept

Blackbook and City concept
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Follow four
cool travelers...
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Landing page

City pictures



Promotions 2005 : Guerilla Marketing

How Cool Are You? Ask the CoolFish...
Place the coolfish in the palm of your hand
MOVING HEAD: Very little coolness (Coffee in Vienna will help).
MOVING TAIL Slightly cool (Get a fashion makeover in Antwerp).
CURLING SIDES: You are weird (They'll love you in Amsterdam).
TURNS OVER: Yow are really weird! (That's OK. in Zurich, we're neutral).

GO TO COOLCAPITALS.COM
TO WIN A COOL TRIP!

coolcapitals.com

amsterdam -+ antwerp -+ vienna -+ ziirich

Wall Street

Grammercy Park




How Cool Are You? Ask the CoolFish...

Place the coolfish in the palm of your hand.

MOVING HEAD: Very little coolness (Coffee in Vienna will help).
MOVING TAIL: Slightly cool (Get a fashion makeover in Antwerp).
CURLING SIDES: You are weird (They'll love you in Amsterdam).

TURNS OVER: You are really weird! (That's OK, in Zurich, we're neutral). 4 ” ‘e’

GO TO COOLCAPITALS.COM
TO WIN A COOL TRIP!

coolcapitals.com

amsterdam - antwerp - vienna- ziirich

© The success and positive responses from the audience led to the
decision to repeat the promotions.



Promotions 2005: Coolcapitals on Slate.com

2} Cost Capitals - Skate_com - Micresoft Isternet Explorer previded by NSTC - = x|
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coolcapitals.com on slate

Follow our FOUR COOL TRAVILERS around AMSTERDAM, ANTWERP, VIENNA and ZURICH
with new blog entries every weekday and VOTE for your favorite photo of the day!

3} coolcapitals.com on Skate Photo Gallery - Micrasoft Internet Explorers provided by NBTC

TE for your favorite photo of the day! Check out new p ur cool travelers every
weekday. Get travel packages and other travel ideas from

AMSTEROAM - Food & Mightidte

4 lery
y and VOTE
Neil Carison i m

m >

élog page

Photo voting page

L
Today's
Blogs

Coolcapitals in main
navigation




Promotions 2005 : Coolcapitals on Slate.comi < =%
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