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Joining forces of competitors  

or a crazy idea? 

 
Hans Dominicus 

Amsterdam Tourism & Convention Board 



coolcapitals 
 

 Multi-Destination CTO-NTO 

partnership  

to profile  

the Contemporary Culture  

of European Cities  



May I present our target audience é 

What kind of thing are you all 

promoting with the wrong 

capitals? You are confusing 

people, Americans are 

already stupid about 

geography.  

This fish is wrong, Iôm not weird!  
Is this like Lonely Planet for hip, cool people?  

Only four capitals 

are cool? How 

about the rest?  

Itôs about time people start 

going to other parts of 

Europe. There is more 

to Europe than France 

and Italy! 

I am from Brussels.., Brussels is the capital of Belgium.   

This is false advertising! This makes me want to 

pull out my life savings 

to take a trip.  

I saw this 

advertised 

in Black 

Book 

magazine. 



Coolcapitals is é 



ÅDia cool caps 
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Main objectives 
 

1. Get a preferred position in the top market 

segment 

2. Profile the Contemporary Culture of 

European Cities  

3. Generate more visitors to the participating 

cities in this segment 



An overview of this joint 

approach 
(2005) 
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Campaign content 
 Advertising 

 Web 

 Off the beaten track promotion 



Å75 % internet & new media 

Å25 % traditional 



www.coolcapitals.com 



ÅDia cool caps 







 



 



  Three inserts in 2005, focusing on art & architecture,  

      food & nightlife and design & shopping & fashion.  

 Six page insert with one dedicated page per city. 

 Circulation per issue 950,000, readership 4,500,000. 

Print advertising 2005: Travel + Leisure (T+L) 
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Print Advertising 2005: Surface Magazine 

Vienna 48hrs 

Amsterdam 48hrs Antwerp intro 

Antwerp practical info 



Print Advertising 2005: Niche publications 



 

   
 

Print Advertising 2005: Niche publications  

Blackbook and City concept 

Time Out New York concept 

    One brochure featuring all cities = destinations 



Promotions 2005 : Coolcapitals on Slate.com 

Landing page 

City pictures 



Promotions 2005 : Guerilla Marketing 

Wall Street 

Grammercy Park 

Union Square 



  The success and positive responses from the audience led to the 

 decision to repeat the promotions. 
 



Promotions 2005: Coolcapitals on Slate.com 

Blog page 

Coolcapitals in main 

navigation 

Photo voting page 



Promotions 2005 : Coolcapitals on Slate.com ï 

press coverage 
Adweek story 
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Italian Caymag 


