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Burkittsville,  Maryland
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Inbound Tourism in the City of Ystad, Sweden
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The Idea Creative Input Financing Post-Production Ancillary Releases

Starts here? Optimal? Ends here?
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Development Location Selection Production Festivals 
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Cinema 
Releases 

��������������������



����	#����� ���(

1	����	����	��	����	���	����	��	
���	
���$	F���	����	������$	8���	�������	���	
���	���	������	��
�	���$

F���
F���	��������(	4	�����


�;	J����	��	�����	��	����	���
	���K



:����������'�
�������������#��������

���/�	
�&�������(����
��������
�/����!����1��8

4��)�
��
��	��
�/�)����/�	
�(�������
�����2''���7�����0���������8

%�
��)����#�
���
�8

�����	!�)��������#
��	��
�8

����/���/�	
���
���8



��
��3�
����������������



��
�������&���
	������;3��������<



��
�������0��!�����,�����������"������
����:=�0����3� 	����

TITLE STRONG 
NARRATIVE?

HIGH 
VISIBILITY?

UPLIFTING 
TONE?

WIDER  
‘BRAND’?

HISTORIC/
RURAL 

LOCATIONS?

ROLE OF 
‘PLACE’ IN 

STORY?

TOURISM INITIATIVES 

Braveheart � � � � � � Stirling Premiere
Press coverage
Stirling branding campaign
Websites
Itinerary
Promotion by individual locations
Private tours
Events, e.g. Cinema and Television 
Benevolent Fund’s ‘Braveheart Challenge’

Da Vinci Code � � � � � � Marketing/Advertising campaign
Events, e.g.  ‘Join The Quest’ Eurostar 
campaign
‘Seek the Truth’VisitBritain trail‘Seek the Truth’VisitBritain trail
Accommodation tie-ins and deals
VisitScotland Itineraries
Tie-in films on Rosslyn Chapel 
(VisitScotland)
Walking tours, private tours
Press coverage
Guide books
Promotion by individual locations

Harry Potter � � � � � � Movie Map
Websites
Video News Release 
‘Behind the scenes’ TV programmes
Independent private tours
Promotion by individual locations
Press coverage 
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Pre-attraction status No pre-attraction status

Natural features with special meanings = 
landmarks 
Example: Devil’s Tower Monument, USA 
Close Encounters of the Third Kind(1977)

Natural features without a special pre-
meaning
Example: Mt. Sunday, Canterbury, New Zealand
The Lord of the Rings – The Two Towers(2002)

Man-made features with special meanings = Man-made features without a special pre-Man-made features with special meanings = 
landmarks
Example: Empire State Building, New York 
King Kong(1933) 

Man-made features without a special pre-
meaning
Example: Café des Deux Moulins, Paris �
Amélie(2001)

Film sets and remains
Example: Mos Espa set, Tunisia
Star Wars – The Phantom Menace(1999) 
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A professional visitor management at film 
locations is essential!
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destination marketing 

tools
film tourism products

before release

·  movie map
· website feature
· location guide book
·  sweepstake
·  end credit acknowledgment
·  “making of the film” tourism
   image film
·  destination testimonials 
   from involved cast and  
   crew
·  press conference on site
·  direct film sponsoring

·  on-site signposting
·  guided location tour
·  restoration or recreation
   of film sets/set pieces
·  themed accommodation
·  prop exhibition
·  film museum
·  film-related festival
·  film memorabilia sales

film location
visitation management

after release

·  special film premiere
·  location tour with invited
   travel media
·  cooperate with partners for 
   joint promotions (film  company,
   film commission, accommodation
   providers, tour operators)

increased destination promotion efforts during each film release window

·  avoid traffic congestion by
   careful planning
·  provide basic infrastructure
   such as toilets and rubbish
   bins
·  ensure a high quality visitor
   experience
·  prevent visitors from   
   removing film props/set 
   pieces

·  professional training for 
   film location guides
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